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1.3.1. OBJECTIVES RELATED TO GENERAL WORD OF MOUTH

This research will primarily focus on the 18-30 aged group consumers of Bangladesh.

The

e To carry out a comprehensive literature review on word of mouth marketing and other

form of consumer based initiative towards marketing such as opinion leadership,
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5.3. LIMITATIONS AND FUTURE RESEARCH

jThe present study has some limitations and the recognition of this would help the future
research on this topic.

Unavailability data is one of the limitations for this study. Bangladesh is a developing
country and research related to word of mouth is scarce. The local and multinational
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To find out the whether various promotional and product related strategies of an

organization motivate the young of Bangladesh to engage in communicating
marketing information to others and whether self-relevant product categories moderate this
motivation level.

This research will primarily focus on the 18-30 aged group consumers of Bangladesh. The

bjectives of this h are as fi g:

e To carry out a comprehensive literature review on word of mouth marketing and other
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